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ɉɨ ɞɚɧɧɵɦ ɨɩɪɨɫɚ Edgar Dunn & Company, 2007-2008 ɢ AFON



ǭșȚȤ ȓȐ ȎȐȏȕȤ ȉȍȏ ȚȍȓȍȜȖȕȈ?

60%*1 ɛɟɪɭɬ ɬɟɥɟɮɨɧ ɫ ɫɨɛɨɣ ɜ ɤɪɨɜɚɬɶɪɭ ɮ ɪ

72%*2 ɢɫɩɨɥɶɡɭɸɬ ɬɟɥɟɮɨɧ ɜ ɤɚɱɟɫɬɜɟ72% ɢɫɩɨɥɶɡɭɸɬ ɬɟɥɟɮɨɧ ɜ ɤɚɱɟɫɬɜɟ 
ɛɭɞɢɥɶɧɢɤɚ

73%*2 ɢɫɩɨɥɶɡɭɸɬ ɜɦɟɫɬɨ ɱɚɫɨɜ

33%*2 ɛɨɥɶɲɟ ɨɩɚɫɚɸɬɫɹ ɩɨɬɟɪɹɬɶ 
ɮ ɛɬɟɥɟɮɨɧ, ɱɟɦ ɛɭɦɚɠɧɢɤ

*1 BDDO ɨɩɪɨɫ 3,000 ɩɨɬɪɟɛɢɬɟɥɟɣ ɩɨ ɜɫɟɦɭ ɦɢɪɭ
* ɛ
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*2 ȼ ɢɫɫɥɟɞɨɜɚɧɢɢ Nokia ɩɪɢɧɹɥɢ ɭɱɚɫɬɢɟ 5,500 ɩɨɬɪɟɛɢɬɟɥɟɣ



GLOBAL INDUSTRY TRENDS
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TRANSACTION VALUE RESEARCH
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GLOBAL COMPETITIVE ENVIRONMENT (1/2)
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MNO Account



GLOBAL COMPETITIVE ENVIRONMENT (2/2)
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Competitors develop their solutions to provide wide range of features and functions



MOBILE FINANCE IN RUSSIA

Big 4 (MTS, Megafon, Beeline, Tele2) provide the payment 
service for subscribers (Payments from MNO account andservice for subscribers (Payments from MNO account and 
bank cards, multichannel access to the service) and agreed to 
provide payments from MNO account for all market players 
(i l di tit )(including competitors)

MasterCard implemented MasterCard Mobile in Russia to 
provide financial services for MasterCard cardholders directly. 
Visa is about to launch the similar service.

Premium SMS-based financial services to be legally restricted 
in 2012

PayPal  to open subsidiary in Russia. Other global players to 
follow.
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MOBILE FINANCE IN UKRAINE

Widespread of Premium SMS based paymentsWidespread of Premium SMS – based payments

No material players in the market place for the time being

No legal restrictions for payment from MNO account. Recently 
NKRZI obliged to provide Return of Advance for subscribers

Non-optimal taxation for Return of Advance, but it’s possible 
to compensate it via customer feesto compensate it via customer fees

The market is empty, it’s waiting for players who understand 
how to take this advantagehow to take this advantage
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